GLOBAL MARKET
RESEARCH 2013
An ESOMAR Industry Report
in cooperation with BDO Accountants & Advisors

ESOMAR is the essential organisation for encouraging,
advancing and elevating market research worldwide.
With over 4900 members in 130 countries, ESOMAR’s
aim is to promote the value of market, social and opinion
research in illuminating real issues and bringing about
effective decision-making.
To facilitate this ongoing dialogue, ESOMAR creates
and manages a comprehensive programme of
industry-specific and thematic events, publications
and communications as well as actively advocating
self-regulation and the worldwide code of practice.

COPYRIGHT © ESOMAR 2013
All rights reserved. No part of this publication may be reproduced, stored in a retrieval
system of any nature, or transmitted or made available in any form or by any means,
electronic, mechanical, photocopying, recording or otherwise, without the prior written
permission of ESOMAR. ESOMAR will pursue copyright infringements.
In spite of careful preparation and editing, this publication may contain errors and
imperfections. Authors, editors and ESOMAR do not accept responsibility for the
consequences that may arise as a result thereof.
ISBN 92-831-0243-6
Published by ESOMAR, Amsterdam, The Netherlands
For further information, please call + 31 20 664 2141 or
email industrysurvey@esomar.org

GLOBAL MARKET
RESEARCH 2013
An ESOMAR Industry Report
In cooperation with BDO Accountants & Advisors
FOREWORD		

2

I.
1.1
1.2
1.3
1.4
1.5
1.6
1.7
1.8

HIGHLIGHTS		
The top line 		
Regional profiles 		
Five largest markets 		
International subcontracting, projects and clients 		
Market consolidation 		
Sources of research turnover 		
Spend by research method 		
Outlook for 2013		

4
8
9
16
17
18
19
20
22

II.
2.1
2.2
2.3
2.4

Beyond boundaries		
Brightening backdrop		
The bigger footprint		
Does the bigger footprint belong to the same animal?		
Conclusions		

24
26
28
32
35

III.
3.1
3.2
3.3
3.4

Big Data		
Big enough for you?		
Cure-all or short-term fix?		
Change management – how data is transforming the role of researchers
Calling the clever, curious, dynamic and adaptable		

36
38
39
45
50

IV.
4.1
4.2
4.3
4.4

Mobile research		
The personal touch		
Anybody there? 		
Give and take – privacy in an always-on world		
The industry’s wake-up call		

56
58
60
65
69

V.

TOP 25 COMPANIES		

70

VI. KEY FINANCIAL FIGURES 		

78

VII. INDUSTRY JOURNAL 		

92

VIII. ANNEX		
8.1 Methodology		
8.2 Turnover growth and per-capita data		
8.3 Sources of research turnover 		
8.4 Spend by research method and design		
8.5 Five-year trend		
8.6 GDP growth rates 2008-2012		
8.7 Average exchange rates per US$ 2008-2012		
8.8 Inflation rates 2008-2012		

100
102
103
114
120
128
130
132
134

8 | Global Market research 2013

1.1 THE TOP LINE
Global market research turnover increases to US $39,084 million, representing a year-to-year
increase of 3.2% and 0.7% after inflation. Fast-growing emerging markets buoyed the global
market research industry and countered losses and sluggish performances elsewhere in 2012.

• Inclusion of Advisory Services adds
a minimum of US $5 billion to global
market value.
• Market research turnover increases in
46 countries or sub-regions in 2012,
and declines in 39.
• For the first time, Africa and the Middle
East are reported as distinct regions.
• North America’s recovery continues, whilst
Europe suffers another year of overall
decline, with most of the EU 15 markets
posting losses.

• In Latin America growth surges 5.6%,
making it the best performing region for
the research industry in 2012.
• Asia Pacific records another year of solid
growth, thanks largely to a return to growth
in Japan.
• Research revenues for Africa grow to
US $399 million, fuelled by a further increase
in foreign investments.
• The Middle East sees turnover decline
by 4.3%, reflecting continued unrest
and international sanctions.

Global market research turnover 2012 US $39,084 million
Africa $399 1%

Middle East $265 1%

Latin America $1,943 5%

Asia Pacific $6,314 16% (+1)

Europe $15,639 40% (-2)

North America $14,525 37%

ESOMAR estimates. Rounded figures presented.
Percentage point changes in market share compared to 2011 are provided between brackets.

net growth rates 2012 (adjusted for inflation)
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Exchange rate fluctuations eliminated. IMF inflation rates used to determine growth.

